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CAPITALIZE ON YOUR BRAND

Your brand speaks when you're not in the room. Make sure it’s telling the story
you want to tell.

Your brand is represented by your strong value proposition.

Your brand includes your unique selling points (USPs).

Your brand is visible and key to your success.



DOCUMENT AND COMMUNICATE
CAREER TALENTS &
ACCOMPLISHMENTS

Write your evidence-based story.

Develop your career portfolio.

Document your wins, case studies, and anecdotes for conversations.

Alignment to the organization’s priorities is important.



THRIVE BY LEVERAGING YOUR
SKILLS & STRENGTHS

Your transition may feel like a “reset,” but strengths are transferable currency.

Up your skills game!

Develop a strengths-first mindset.

Have conversations with your peers and confidants!
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One-liner brand statement

Identify strategic partnerships

Showcase your value

¢ (Organization — evidence-based story
e | eadership — career portfolio
e Team — anecdotes

Monetize Your Reputation

e |J.S. Bureau of Labor Statistics

e (CareerOneStop
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MARCIA'S ONE-ILINER BRAND STATEMENT

Transforming potential into performance with a confident, passionate, and
action-oriented approach to organizational leadership and talent development.



MARCIA'S BRAND STATEMENT

“l want to be known for being

an _aﬁproa_chable good listener who seeks to understand and will in turn,
with straightforward confidence, matkes;I things happen decisively and
innovatively

so that | can deliver
world-class leadership development and learning opportunities to

talented and passionate colleagues around the world.”



NEXT STEPS

Create your “repeatable by others” one-liner brand statement.
Leverage Your Networks.
Know your value.

Document your successes in a journal.




Your brand is your career’s most valuable asset.

Invest in it, protect it, and let it work for you.
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