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"YOUR BRAND IS WHAT PEOPLE
SAY ABOUT YOU WHEN YOU'RE
NOT IN THE ROOM"

_ JEFF BEZOS



Technologies

DEIOitte. ‘4 Bennett Jones



* outlet for passion

* competitive differentiator

* thought leadership - content
production

* behavioural check & balance

£= Success J




DELIVERING ON YOUR PROMISE AS IT IS ABOUT
IN UNIQUE WAYS IN ORDER TO STAND OUT FROM
OTHERS. YOU HAVE TO MEET ALL OF THE
SUBCONSCIOUS HPECEATIONS AND GO BEYOND THE

-DANIEL BLILEY OF THE PARKING APP PASSPORT



https://gopassport.com/

WHY NOW?

Increased competition

* 2008
* the value proposition
* Client driven legal service

Differentiation — Innovation, New Roles for Lawyers

* Customer Service Continuity, * Necessitate collaboration

Stickiness. * Encourage client centric

approaches

Technology

e Access

e Data
* Social Media
* Content Marketing




WHAT DO YOU WISH FOR YOUR BUSINESS TO
ASSOCIATE WITH YOU WHEN THEY THINK OF YOUR
NAME?

IS THERE A CERTAIN SUBJECT MATTER IN WHICH
YOU WANT TO BE PERCEIVED AS AN EXPERT?

ARE THERE GENERAL QUALITIES YOU WANT
LINKED TO YOUR BRAND?



A STRONG PERSONAL BRAND GOES BEYOND
WHAT’S SEEN AND SAID ON THE SURFACE TO
A DEEPLY AUTHENTIC EXPRESSION OF
VALUES, PURPOSE, AND CONTRIBUTION—
ALL BACKED UP BY ACTION.

- KAREN LELAND, AUTHOR OF 1HE BRAND MAPPING STRATEGY
AND CEO OF STERLING MARKETING GROUP



https://www.amazon.com/Brand-Mapping-Strategy-Design-Accelerate/dp/159918589X/ref=sr_1_1?s=books&ie=UTF8&qid=1473376771&sr=1-1&keywords=brand+mapping+strategy




8 TIPS FOR CREATING A PERSONAL BRAND

1.

P N &N DN

START THINKING OF YOURSELF AS A BRAND (PERSONALLY OR PROFESSIONALLY)
JOIN SOCIAL NETWORKS

USE YOUR COMPANY’S BRAND FOR LEVERAGE

FIND WAYS TO PRODUCE VALUE

BE PURPOSEFUL IN WHAT YOU SHARE

ASSOCIATE WITH OTHER STRONG BRANDS (OTHER THAN YOUR COMPANY)

BE CONSISTENT & GENUINE

REINVENT



* 5 things you like to do
* 5 things you are good at (not necessarily the same

as the things you like to do)
* 3 people who have influenced you
* 3 accomplishments of which you are most proud

» Working together, try to find the common themes
in each of your answers to the questions above.

* The commonalities between your interests,
accomplishments and influencers will help to define
your most authentic self.

* Find three LinkedIn Groups to join and share
* Who on Twitter should you follow, or blogs should
Homework you subscribe to?

* Come up three pieces of content you can share or
create to start building your own brand.




A BRAND IS A STORY
AND A PROMISE..
WHAT'S YOURS?






https://shop.americanbar.org/eBus/Store/ProductDetails.aspx?productId=214266
https://www.forbes.com/sites/glennllopis/2013/04/08/personal-branding-is-a-leadership-requirement-not-a-self-promotion-campaign/
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