Being a change agent in disruptive times

Privacy as a
Business Opportunity

Sara Fernandez, Liberty Global.
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* May 9, 2018 Liberty Global announced that it has entered into a definitive agreement to sell its operations in Germany, Hungary, Romania and
the Czech Republic to Vodafone Group plc. Regulatory approval is pending

** February 27, 2019 Liberty Global announced that it has entered into a definitive agreement to sell its operations in Switzerland to Sunrise.
Regulatory approval is pending

*** Liberty Global owns 50% non-controlling interest in VodafoneZiggo, a joint venture in the Netherlands
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Raising awareness
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Customer
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From tension
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To a virtuous circle
(win — win)
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“I want to” (relationship)
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The power of Trust

THE EDELMAN BRAND RELATIONSHIP INDEX MEASURES
THE STRENGTH OF THE CONSUMER-BRAND RELATIONSHIP

ACROSS FIVE RELATIONS

INDIFFERENT
0-6

“I may buy/use your
product, but | don't
really put much
thought into it.”

INTERESTED
7-26
“I know a little about

you, beyond your
product. | am making

an educated choice.”

EDELMAN INTELLIGENCE / EARNED BRAND © 2018

The Seven Dimensions
of the Consumer-Brand Relationship

The Brand Relationship Index is a composite
measure of the depth and quality of the bond a
consumer has with a brand across seven distinct
dimensions that constitute the fundamental

building blocks of consumer-brand relationships.

IP STAGES

EMBODIES UNIQUE CHARACTER
MAKES ITS MARK
S A MEMORABLE STORY

LISTENS OPENLY, RESPONDS SELECTIVELY

INVOLVED INVESTED
27-43 44-69

COMMITTED

70-100 INSPIRES SHARING, INVITES PARTNERSHIP

“We share common
values and see the
world in a similar way.”

“Given a choice, |
would pick your
brand. | appreciate
what you stand for.”

“We do things together
and for each other.
We share a past
and a future.”

< € )) BUILDS TRUST AT EVERY TOUCHPOINT

ACTS WITH PURPOSE
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Trust comes by foot, but leaves on horseback

——————BIHTAR HRISTOV
COPYRIGHT © 2016 WWW.54KA_ ORG
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Compliance
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Developing a relationship of trust

Trust is earned

over time

and proofs
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